Promotion
Based upon End of Year Membership

2008-09

Enrollment

2,685

2,700

2,667

2,484

2,446

2,328

2,024

2,169

2,145

3,154

2,190

1,435

1,698

Promoted

93.4%

92.1%

94.4%

96.2%

96.9%

98.5%

88.9%

81.3%

84.9%

52.6%

62.6%

77.1%

93.6%

2009-10

Enrollment

2,744

2,642

2,594

2,528

2,406

2,373

2,138

1,972

2,102

2,895

2,182

1,419

1,802

Promoted

92.3%

93.1%

96.3%

97.2%

98.2%

99.6%

88.9%

85.9%

80.5%

58.3%

66.0%

79.2%

96.5%

2010-11

Enrollment

2,851

2,680

2,532

2,495

2,457

2,292

2,269

2,258

2,257

2,750

2,008

1,459

1,890

Promoted

91.7%

94.3%

96.7%

96.4%

97.5%

99.4%

89.4%

78.3%

71.7%

69.2%

73.1%

75.3%

93.9%

2011-12

Enrollment

2,925

2,794

2,606

2,475

2,485

2,413

2,261

2,194

2,097

2,333

2,048

1,406

1,896

Promoted

92.6%

94.0%

95.7%

96.3%

96.7%

99.1%

84.0%

78.9%

80.5%

68.9%

67.0%

76.2%

94.0%

2012-13

Enrollment

2,997

2,780

2,621

2,455

2,351

2,373

2,286

2,193

2,115

2,423

1,910

1,390

1,804

Promoted

94.6%

95.0%

97.0%

96.0%

97.5%

99.4%

82.3%

77.9%

76.8%

68.4%

70.4%

73.6%

94.8%




